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TARAS SCHEVCHENKO IN IMAGE STRATEGIES OF
MODERN UKRAINE: LINGUISTIC ARGUMENTATION

Abstract. The article concentrates on important issues of linguistic
imageology — a new direction in the humanities which investigates linguistic
peculiarities of image creation. Current research is focused on studying
linguistic aspects of image formation in modern mass media which can be
done within the framework of an innovative humanitarian discipline —
medialinguistic imageology. This newly discovered linguistic branch
analyses both linguistic and extralinguistic characteristics of image
shaping. Exploring the conceptual apparatus of medialinguistic
imageology, the author reveals that a great deal of its notions is of integral
nature, i.e. they were borrowed in science from military and political
terminology systems. Simultaneously, new concepts in this field are

114



Bunyck XXXVI
constantly being developed. One of such brand new notions in
medialinguistic imageology are concepts "image strategy” and "image
strategy of a state”. The author aims to give a comprehensive analysis of
these notions in media linguistics. The main objective of the paper is to
explore linguistic factors of formation of Ukraine’s national and
international image in contemporary mass media. Content analysis of
recent publications about Ukraine conducted by the researcher clearly
indicates that precedent names of culture play a critical role in the process
of creating the image of the state in media. Such prominent figures as
Yaroslav the Wise, Bohdan Khmelnytsky, Grigory Skovoroda, Taras
Shevchenko etc. are regarded as cultural markers of the country. They are
perceived by recipients as certain symbols that form the idea of the
Ukrainian culture. The data obtained clearly show that precedent proper
name Taras Schevchenko is an essential part of Ukraine’s image campaign,
within which the author emphasizes a number of image strategies (i.e. the
strategy of universal image, target image strategy, "positioning" strategy,
"mythologization" strategy, "emotionalization" strategy, "visualization"
strategy, "creative explosion" strategy etc.). The results of the author’s
research convince that the appeal to Kobzar as Ukraine’s "business card"
can be quite effective in the framework of the Ukrainian image campaign.
The findings are of direct practical relevance.
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image strategy, precedent name, Taras Schevchenko.
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Inacyn O.M.

TAPAC IHEBYEHKO B IMIJIZKEBUX CTPATEI'TAX
CYUYACHOI YKPATHHU: JIIHTBICTUYHA APTYMEHTAIIIS

Anomayin. Y cmammi  posenamymo  akmyanvHi  npooremu
JIHeGICMUYHOT IMIOJHCeN02I] — IHHOBAYIUHOT 2yMAHIMAPHOT OUCYUNIIHY, KA
00Cni0AHCYE MOBHI 0COOIUBOCHT MBOPEHHSL IMIOHCY. 3AKYEHMOBANO Y6a2cy HA
OCMAHHIX 3000ymKax y 2any3i MeOlaniHe80IMIONCen0cli — HANPAMKY
HEOMIH26ICMUKU, W0 BUBHAE JIHSBICMUYHI MA  eKCMPANIHEICTNUYHI
NpUHYUNYU  IMIOJICEMBOPEHHs Yy CYYACHUX — MEOIUHUX  MeKcmax.
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3anpononosano inmepnpemayito nouams ‘'imiodceéa cmpameeia” ma
“imiooncesa cmpamezis Oepxcasu” y medianinegicmuyi. Busnaueno moewi
¢axmopu koHcmpyroganua imioxcy Oepacasu y 3MI  Ilpoananizosano
6NIUE NPEYEOCHMHUX HOMEHIE KYAbMYpU HA (OpMYSaHHS HAYIOHATLHOZO
ma MidICHapoOHOo20 iMiddicy Ykpainu 6 cyuacnux meodia. 3pobaeHo UCHOBOK
npo niosuujenHs pieHs 3ayikasieHocmi 3acobig¢ Macogoi iHgopmayii 0o
3HAKOBUX OJisL MOBHOI cgidomocmi cycninbemea nocmamei. /s yKpaincokoi
KYIbIMYypy makumu CUMEOIYHUMY picypamu €, 30Kkpema, Apocrae Myopuii,
bozoan Xmenvnuyokuii, I'pucopiii Crogopooa, Tapac Illesuenxo, Jlecs
Yxpainka, lean ®@pamnxo, Banepiii Jlobanoscokuii, Anodpiu Illesuenko,
Bimaniti i Bonooumup Knuuxu ma in. Ocobause micye y HAyiOHATbHIl
nam’ami ykpainyie nocioae npeyeoenmuuti ouim Tapac [lleguenko.
Csoepionum  "nowmosxom" 0o Hogozo npouumanus [lleguenkosoi
meopyocmi ma cnputiHamms ocobu asmopa cmanu nodii Matioany i
Pesonroyii I'ionocmi. Obpaz noema "oorcus", akmyanizyeascs 6 yKpaiHcoKitl
MaAcositi Kyibmypi, Wo YMONICIUBUNO 1020 BUKOPUCIAHHS 8 IMIOJICesUX
cmpamezisix  Oepocasu. Tak, MOHIMOpuHe oOcCmauHix nyoniKayii 6
VKpaincokux ma sapyoiocnux media ("[zepxano muocus”," Ypsaooeui
xyp’ep", "Henv", TCH, 24 xanan, "The Telegraph™ ma in.) nepexonmuso
ceidyums npo me, wo anerayis 00 NPeyeoeHmHo20 O0as YKPaiHCbKOi
KyabmypHoi cgidomocmi onima Tapac [lleguenko € 8axcaugow YacmuHow
iMioocesoi  kamnawii Hawoi Oepacasu. Jlosedeno, wo ouim Tapac
Lleguenxo gicypye y bacamvox imiodxcegux cmpameiax Yxpaiuu, 3-nomioc
SAKUX HAUOIIbW 6NIUGOBUMU € CMpameis YHIBEPCATbHO20 (MACO8020)
iMioacy, cmpamezisi Yinbosozo imiodicy, cmpamezis "KpeamusHozo eubyxy",
cmpamezisi NO3uYit08anHs, migonozizayii, emoyionanizayii, sizyanizayii ma
in. Cihopmynvosano mesy npo me, wo anensayis 0o Kobzaps @ pamxax
nposedents  imiodcesoi  kamnauii - VKpainu mooice Oymu  documv
egpexmusnoio, adxce Tapac Illesuenko — ye it “eizumna xapmka", obpas,
WO NPOYUMYEMbC PEYUNICHMAMU HA 6epOATbHOMY Md HeBepOaIbHOMY,
EeMOYTUHOMY Ul apXeMUNHOMY PIGHSIX.

Kniouosi cnoea: ninegicmuuna imioocenocis, imioc, imioxc Yrpainu
6 media, imioxcesa cmpamezis, npeyedenmue im’a, Tapac Lleguenko.

Ingpopmauia npo aemopa: IInacyn Onvea Mukonaisna — acnipanm,
acucmenm Kagedpu cmunicmuku ma MOBHOI KomyHikayii; Incmumym
Ginonoeii;  Kuiscokuti  HayiowanvHuti  yHieepcumem  imeni  Tapaca
Lllesuenxa.

Enexmponna adpeca: olga_2511@ukr.net.
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Inacyn O.H.

TAPAC HLIEBYEHKO B UMH/UKEBBIX CTPATEI'UAX
COBPEMEHHOWM YKPAUHBI:
JIMUHI'BUCTUYECKAS APTYMEHTAIIUA

Annomayua. B cmamve paccmompenvi axmyanvHvie npoodiemvl
JMUHSBUCUYECKOU  UMUONCENO2UU ——  UHHOBAYUOHHOU — 2YMAHUMAPHOU
OUCYUNTUHBL, KOMOPAs UCCledyem A3bIKO8ble O0COODEeHHOCMU CO30AHUA
uMuOdCca. AKyeHmuposano 6HuUManue Ha NOCIEOHUX OOCMUICEHUAX 6
obnacmu  MeOUANUHSBOUMUOINCENOSUY — HANPAGIEHUS. HEONUHLBUCUKU,
usynarowe2o IUHSGUCIUYECKUe U IKCMPATUHLBUCMUYECKUEe NPUHYUNDL
KOHCIMPYUPOBAHUSL  UMUOINCA 8  COBPEMEHHbIX  MEOULIHbIX — MEeKCMAx.
Ipeonosicena unmepnpemayus nowsmuu “‘umuodicesas cmpamezus” u
"umuooicesas  cmpameeuss  eocyoapcmed’ 8  MeOUANUHESBUCHIUKE.
Onpedenenvl A3bIKOGble (akmopsl CO30aHUA UMUONCA 20CYOapCmea 8
CMHU. Ilpoananusuposano érusanue npeyedeHmHublX HOMeHO8 KYIbmypbl Ha
@opmuposanue HaAYUOHATLHO20 U MeHCOYHAPOOHO20 UMUONCA YKpaunvl 6
cogpemennvix  meoua. Coenan  6b1600 O  NOGLIUEHUU  YPOBHS
3aUHMEPecosaHHOCMU CPeoCcme Maccosol unGopmayuu K 3HaKO8LIM O
A3IKOBO2O CO3HaHusA obwecmea Gueypam. i yKpauHCKou Kyibmypbl
MAKUMU CUMBOAUYECKUMU ueypamu aenaomces, 8 wacmuocmu, HApociag
Myopuwui, boeoan Xmenvnuykuii, I pueoputi Cxogopooa, Tapac Lllesuenko,
Jlecs Vxpaunxa, Hean @panxo, Banepuii Jlobanosckuii, Anopei
Lleguenxo, Bumanuii u Braoumup Knuuko u 0p. Ocoboe mecmo 6
HAYUOHANLHOU NAMAMU YKpAuHyes sanumaem npeyedenmuuiii onum Tapac
Lleguenxo. Ceoeobpasuvim "monukom' K HOBOMY NPOUMEHUIO MBOPUECMBA
Llesuenko u socnpusmus iuuHOCMY agmopa cmaiu cobvimus Matidana u
Pesomoyuu [locmouncmea. Obpaz nosma “oxcun”, axmyaiusuposaics 6
VKPAUHCKOU  MACCOB0U  KyIbmype, UmMo COeNano B03MOMCHLIM €20
UCNOTb308aAHUE 8  UMUOMNCEbIX — cmpamezuax — 2ocydapcemea.  Tax,
MOHUMOPUHS NOCIeOHUX NYOIUKayull 6 yKpaunckux u sapyoescnvix CMHU (
"3epkano neoemu", "Vpsaooewiii kypvep", "Henv", TCH, 24 xaman, "The
Telegraph™ u dp.) y6eoumenvro ceudemenvcmeyem o mom, 4mo aneiisayusl
K npeyeoeHmHoOMY 05l YKPAUHCKO20 KYAbmypHozo cosnanusi onumy Tapac
Llesuenko s6a€MCs 6ANCHOU UACMBIO UMUOICEBOU KAMIAHUU HAUE20
eocyoapcmea. [oxaszano, umo onum Tapac I[llesuenxo @uzypupyem 6o
MHO2UX UMUOICEBLIX Ccmpamezusx YKpauHel, cpeou KOmMopwlx Haubonee
GIUSAMENbHOIMU  SGTAIOMCS  CIMpAmMe2us.  YHUBEPCANbHO20 — (MACCO8020)
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uMUOINCa, cmpamezus yeneoeo umMuodcd, cmpameeus KpeamugHo2o
63pulea’, cmpamezusi NO3UYUOHUPOBANUSI, Mugonozuzayuu,
amoyuonanusayuu, euzyamuzayuu u Op. Cghopmynuposan mesuc o mom,
umo anennsiyusi k Kobzapio 6 pamxax nposederusi umuodicegoi KaMnaHuu
Ykpaunot  mooicem  6vimv  docmamouno sghgpexmusnoni, e6edv Tapac

Lleguenko — osmo ee "eusumnas kapmouka', obpas, npouumvléaemvli
peyunueHmamu Ha 6epOAIbHOM U HeBepPOANbHOM, IMOYUOHANLHOM U
apxemunHoM ypOGHSX.

Kniouesvie cnoga: numzgucmuyeckas —UMUONCENO2US,  UMUOMNC,
umuoxic Ykpauusl 6 meoua, umuodxncesas cmpameus, npeyeoeHmuoe ums,
Tapac Lllesuenxo.

Hugpopmayua 06 aemope: Inacyn Onvea Huxonaeena — acnupanm,
accucmenm — Kageopvl  CHMUMUCIUKU U A3LIKOBOU — KOMMYHUKAYUU,
Hnemumym  gunonoeuu; Kueckuil HayuoHanbHblli YHUGepCUmem uUMeHU
Tapaca Llleguenxo.

Dnexmponnsiii adpec: olga_2511@ukr.net.

For any nation allocation of prominent figures, personalities
that have determined the direction of development of a state, have
become symbols of a certain historical epoch, cultural markers of a
country seems quite reasonable and logical. For instance, such
figures as William Shakespeare, Isaac Newton, Charles Darwin,
Winston Churchill, Queen Victoria, Princess Diana are symbolic for
British culture; Dante Alighieri, Marco Polo, Francesco Petrarca,
Leonardo da Vinci, Galileo Galilei, Antonio Vivaldi represent the
Italian culture; Jeanne d'Arc, Rene Descartes, Blaise Pascal, Louis
X1V, Voltaire, Napoleon Bonaparte, Victor Hugo are deservedly
considered as iconic figures of French history. Undoubtedly,
Yaroslav the Wise, Bohdan Khmelnytsky, Grigory Skovoroda, Taras
Shevchenko, Lesya Ukrainka, Ivan Franko, Valery Lobanovsky,
Andriy Shevchenko, Vitaliy and Volodymyr Klychko have become
significant and prominent figures of Ukrainian culture.

In linguistics, analogical proper names are described as
precedent, i.e., according to L. Shevchenko, "they have a regulatory

118



Bunyck XXXVI

--------------------------------------------------------------------------------------

nature and are perceived by recipients as approved in communication
models, samples, symbols" *[14, p. 9].

In our view, a professional analysis of the peculiarities of
functioning of precedent names in media texts is also important for
image investigations. The latter includes scientific research in the
field of linguistic imageology — innovative humanitarian discipline
which studies linguistic features of image creation; and
medialinguistic imageology — a science that, according to
A. Shilina’s concept, explores "the linguistic and extralinguistic
specificity of creating an image in "our" media texts" [15, p. 82].

We fully agree with L. Shevchenko that the precedent names
of culture "allow us to make a peculiar linguistic screening of mass
cultural consciousness of society” [14, p. 10]. Furthermore, meanings
which such proper names produce have a great impact on the
formation of internal (national) and external (international) image of
a country in media and are one of the determining factors of its
creation. In this context, it should be noted that precedent names of
the various spheres of social activity (i.e. politics, economics,
science, culture, literature, art, sports, history, etc.) are often used in
image strategies of a state.

The term ''strategy" was borrowed in science from the
military sphere. The lexeme comes from the Greek "strategia”, which
in translation means "the art of preparing and conducting war and
major military operations" [4, p. 449]. In a figurative sense, this
concept is interpreted as "the art of social and political leadership of
the general public, which should determine the main direction of its
actions" or "the course of action, the pattern of someone’s behavior"
[4, p. 449]. Gradually, the term expanded the scope of its functioning
and is now used not only in the military field, but also in political
science, marketing, management, economics etc. According to A.
Novyk’s observation, "the strategy was literally adapted and turned

!In a translation from Ukrainian: «MaroTs perynaTuBHmMil xapakTep i
CHPUIMAIOTECSl PEUUIIEHTaMH sSK anpoOOBaHI B KOMYHIKamii Mojeni,
3pasku, cuMBoIm» [14, c. 9]. Hereinafter all quotations are given in English
translation
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into an interdisciplinary category, which is now widely used both in
science and applied research"” [5, p. 63].

It is quite obvious that imageology as a new branch of
humanitarian knowledge uses the conceptual apparatus of other
sciences. In our case, we state the borrowing of the terms "strategy",
"state strategy” from the political terminology system and the
development of new concepts — "image strategy'’, "image strategy
of a state™.

For instance, image strategy in professional literature is
defined as "tactical ways of combining the image of a political leader
and a party brand in election technology with a view to overlaying
them in electoral campaigns"; "systematization of the main ideas of
the image campaign" etc. [5, p. 64].

According to I. Vasylenko, the image strategy of the state
is "a designed for a long historical period (25-30 years) program of
systemic influence on world public opinion through all channels of
mass communication and public diplomacy with the purpose of
forming a stable positive internal and external policy image" [1]. As
a rule, the indicated definitions function in political science research
devoted to the study of the phenomenon of "the image of the state".
It is worth noting though that these categories are new for linguistics;
hence, for the time being in professional literature there is no
linguistic definition of the concept "image strategy of the state".

To our mind, in media linguistics the term "image strategy
of the state™ can be interpreted as a deliberate work of all media
(press, radio, television, Internet) aimed at achieving the most
favorable and desirable internal (national) and external
(international) image. In the process of this work journalists use
effective linguistic means of image-making, such as writing and
distribution of image texts and image plots, accumulation of affective
expressions, emotionally-evaluative lexemes, emotional subjective
judgments, usage of suggestive neuro-linguistic technologies etc.

In modern science, a sufficiently large number of scientific
works is devoted to the study of mechanisms for the formation and
implementation of the image strategy of the state. In this area
G. Pocheptsov’s works are particularly worth noting ("Image: from
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pharaohs to presidents”, 1997 [8]; "Image", 2006 [7]; "Profession:
image-maker", 1998 [9]; "Public Relations, or How to successfully
manage public opinion”, 1998 [10] etc.). For instance, the list of the
main image strategies and tactics (i.e. positioning, manipulation,
mythmaking, emotionalization, verbalization, metaphorization etc.),
proposed by the scholar, is, to our mind, quite logical; accordingly, it
is widely used by representatives of various areas of image-making —
political, economic, linguistic asf. Scientific interest is also given to
innovative research conducted by A. Novyk [5], I. Panteleichuk [6],
O. Tyukarkina [12], G. Rogochai [11], I. Vasylenko [1, 2] etc.

The scientific researches of the psychologist O. Zmanovska
[3] are important for understanding the basic principles of image
management and, accordingly, the peculiarities of constructing
effective image strategies. The researcher explains the concept
"image strategy" as "the direction and general guidelines for building
an image" [3, p. 87].

Content analysis of publications about Ukraine in modern
mass media demonstrates widespread usage of precedent names and
figures, symbolic for Ukrainians and their language consciousness.
The founder of the new Ukrainian literary language Taras
Shevchenko is, beyond any doubt, one of the most decisive and
notable figures of Ukrainian culture. Moreover, the poet’s image is
an integral part of the national memory of our country.

Today Taras Shevchenko is not only a precedent name. He is a
carrier of heterogeneous meanings, reflections which require detailed
study and scientific argumentation. We fully agree with
L. Shevchenko that "shevchenkiana is a great continent in both
philological and historical studies, where there are various research
genres, concepts, ideologues, attempts to find subtle tools for the
interpretation of the mystery of Shevchenko’s word" [13, p. 8].

In linguistic science, an image aspect can be a new stage in
Shevchenko studies. In particular, the object of our research interest
is the linguistic peculiarities of the usage of the proper name Taras
Shevchenko in image strategies of modern Ukraine. It should be
noted that in media communication a well-known proper name Taras
Shevchenko is used quite often, which can be explained by the
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special role of the poet in the national-cultural identity of Ukrainians.
The monitoring of recent publications in Ukrainian and foreign
media proves that the appeal to the precedent name for the Ukrainian
cultural consciousness Taras Shevchenko is an important part of the
image campaign of our state, in the context of which one should
emphasize the following image strategies:

1) the strategy of the universal (mass) image — is formed on
the basis of social stereotypes and collective images [3, p. 87]. The
main objective of the above-mentioned strategy is to construct an
image which "focuses simultaneously on different social groups™ [3,
p. 87]. According to our observations, in media this strategy is used
by selecting lexemes that have a nation-oriented character and
expressive emotional and appraisal connotation. At the linguistic
level, this strategy is implemented in:

« periphrases with appreciative component?, e.g.: "It is
Kobzar who remains and will remain the marker of Ukrainian
identity. Like Shakespeare for all Englishmen — even those who
never read his books and saw his plays. That is why our knowledge
and especially our idea of the poet matters principally: how we
perceive him, we perceive ourselves and our future"
[Dzerkalo tyzhnia, 10.03.2017]; "Delivering a speech at the
ceremony of awarding the Taras Shevchenko Prize, Petro
Poroshenko congratulated Ukrainians on the 203™ anniversary of
the birth of Kobzar, stressing that this is the figure that unites
Ukrainians and creates Ukraine" [Uriadovyi kurier, Ne 46 (5915),
2017];"It is Shevchenko who is called with love and respect the
father of the Ukrainian nation™ [Uriadovyi kurier, Ne 46 (5915),
2017]; "The stage also carries an unusually banal — but fit for
purpose — saying of Taras Shevchenko, the poet and author
regarded as the Chaucer of Ukrainian literature, who apparently
said: "Battle on — and win your battles!"(fn Jeffrey Chaucer — an
English poet, "the father of English poetry”, one of the founders of

2Hereinafter all the illustrative material is submitted in English
translation, the original can be found at the end of the article before the list
of literature
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English  national literature and literary  English) [The
Telegraph,11.06.2016].

In the last illustrative material one can notice an interesting
periphrasis: Taras Shevchenko — Chaucer of Ukrainian literature.
In fact, this testifies to a combination of various linguocultural
meanings in the periphrasis. Jeffrey Chaucer, one of the founders of
English national literature and literary English, is an iconic figure for
the English, often called "the father of English poetry". For
Ukrainians Taras Shevchenko is such a symbolic person, and the use
of this expression evidences a high appreciation of the poet’s creative
work in England. This in turn can positively affect the construction
of Ukraine’s external image.

. emotionally evaluative metaphors,
personifications:"Shevchenko’s majesty and power is not only in his
poetry. He returned historical memory to the Ukrainians, awakened
national consciousness and forced to recall dignity, inspired the
nation to struggle" [Uriadovyi kurier, Ne 46 (5915), 2017];"Taras
Shevchenko’s ""Testament™ raised the national liberation wave of
the Ukrainian Revolution of 1917-1920, and now Ukrainians must
master its main lesson — the lesson of unity” [Uriadovyi kurier, Ne 46
(5915), 2017]; "Shevchenko created the modern Ukrainian
language and the concept of Ukrainians as a nation" [The
Telegraph, 04.02.2010]; "Taras Shevchenko is the national poet, a
man born into serfdom in the 19" century who would elevate the
Ukrainian language to the literary and with it foster ideas of
Ukraine as a nation™ [The Telegraph, 16.06. 2012];

« stylistic hyperboles:"we have not reached the full weight of
the light of not only Ukraine but of all mankind" [Den, 21.05.
2016];

o epithets with evaluative function:"Even among his
contemporaries confirmed the view that he was a giant, a genius
poet, artist, thinker, the great son of Ukraine. And these are not
pathetic words, but the truth. Such an estimation of the genius gave
time, made minds ..." [Den’, 21.05. 2016]; "The country’s national
hero is a figure little known abroad but fundamental to its modern
identity — the 19" century poet Taras Shevchenko, whose bushy
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moustache and frowning eyes are to be seen on statues in almost
every town" [The Telegraph, 04.02.2010] etc. It should be noted that
in order to achieve the desired effect — the creation of a favorable
state image in media — journalists use not only precedent name
Taras Shevchenko, but also use quotes from the author’s
poems:"The President ... assured that today Ukrainians have a clear
understanding of their "wide road" [Uriadovyi kurier, Ne 46 (5915),
2017];

2) target image strategy — is constructed with an orientation
towards a particular image audience and its characteristics [3, p. 87].
The purpose of the target image strategy is to meet the expectations
of a clearly defined social group (i.e. narrowly professional,
children’s, youth, intellectual, etc.) [3, p. 87-88].

In particular, in Ukrainian media this strategy is realized in
the selection of lexemes with semantics of age: "Taras
Shevchenko may be interesting to a young Ukrainian. Just don’t
make him an icon", emphasizes singer Svyatoslav Vakarchuk. "I
believe that this is a big mistake (and maybe it was specially made by
someone in Soviet times) — the iconization of Shevchenko. An
interesting progressive poet was turned into a symbol of Ukraine’s
sadness. We must change the attitude to his image, because there are
many life-affirming things in his poetry” [Radio "Svoboda",
10.03.2009]; "Modern  Shevchenko for modern youth"
[http://su.org.ua, 28.02.2014]; "Taras Shevchenko through the eyes
of Lviv youth" [http://city-adm.lviv.ua, 20.03.2014] etc.

3)"breaking usual stereotypes™ or ‘‘creative explosion"
strategy — is aimed at creating "an original image which stands out
sharply against the background of the usual images" [3, p. 89]. One
should note that in Ukrainian media the use of the above-mentioned
strategy is followed in publications which are of a sensational nature,
mainly in headlines:"Taras Shevchenko: facts about an artist that
the majority doesn’t know" [Channel 24, 09.03.2016],"5 facts about
Shevchenko, which are not taught at school” [TSN, 09.03.2017],
"15 little-known facts about Taras Shevchenko" [etnoxata.com.ua].
To enhance the effect of novelty and sensationalism journalists use
tautology as a stylistic device: "Unknown facts about known
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Kobzar" [tv-news.dp.ua, 09.03.2016], "Unknown of the well-known:
7 facts about Taras Shevchenko" [tvoemisto.tv, 09.03.2017] etc.

4) "positioning" strategy, the main purpose of which is
"immersing an object in a favorable information environment" and
"inclusion of emotional component of image making, which has a
great influence on recipients and is quite memorable” [7, p. 125-
126]. In media this strategy is used in emotional and appraisal
nominations: "Shevchenko is the spirit of Ukraine, the best of the
poets to express the sufferings and hopes of ordinary Ukrainians"
[counterpunch.org,01.04.2016], "Shevchenko has long been the
most famous of Ukrainian poets andcertainly the most loved one"
[counterpunch.org, 01.04.2016] etc.

5) "mythologization™ strategy, the main task of the latter is
"to build a double message, bypass the filter of the audience, affect it
at the subconscious level" [7, p. 144]. We should note that this
strategy is very effective in image publications about Ukraine. It
involves the usage of national myths and archetypes. In this
context we fully agree with G. Pocheptsov’s opinion that "myth and
archetype belong to the very type of information which at a deep
level is present in each of us, and the task is to activate this
symbolism in a direction that is beneficial for the communicator" [7,
p. 144]. For instance, in many Ukrainian and foreign media the
proper name Taras Shevchenko is related to the archetypes
“father” and "son': "Taras Shevchenko... The son of the
Ukrainian people. The father of Ukraine. He became a symbol of
liberty, justice and endurance for every citizen of Ukraine, a symbol
of the Ukrainian national movement and revival. As a literary
scholar Ivan Dzyuba writes, "Taras Shevchenko is Ukraine". And
this statement is truly indisputable” [blogs.korrespondent.net,
11.11.2013], "Largely regarded as the father of Ukrainian
literature and linguistics, Taras Shevchenko was a brilliant but
controversial philosophical artist and scholar of the 19th century”
[theculturetrip.com, 26.12.2016];

6) "‘emotionalization™ strategy, aimed at special accumulation
of emotionally coloured information in a text, which "easily passes
the audience filters and is much more memorable™ [7, p. 162]. Such
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information, according to G. Pocheptsov, is more "alive",
respectively, it is perceived by recipients as clear and familiar [7,
p. 162]. A linguistic analysis of the media content about our state
before the Revolution of Dignity and after it clearly indicates that
publications about Ukraine in recent years (2014-2018) are more
emotionally coloured, hence, they perform better the most important
function in media — the influence function. Certainly, the figure of
Taras Shevchenko plays an important role in this change, as
Ukrainians perceive the poet’s image as "the spiritual Hetman of
the Maidan'": "That is why the creative work of Taras Shevchenko
is perceived so emotionally today, it lives so organically in the
ethnonational spiritual space of the Ukrainian people’s existence. In
many respects, thanks to Shevchenko, such popular protest shifts as
the Orange Revolution and Euromaidan have become revolutions
of the spirit. The national spirit, which breaks to revive and establish
the national and human dignity of Ukrainian citizens, achieve the
truth and justice by non-violent methods. That is why Taras
Shevchenko is so "inquired" today" [incognita.day.kiev.ua, from
the article by academician of the National Academy of Sciences of
Ukraine M. Zulinsky], "People needed an inspirer who would
understand them and maintain the power of the spirit at the most
difficult moments. And Ukrainians had such an inspirer.
Shevchenko became not only the most famous poet, but a kind of
prototype of a fiery and irreconcilable revolutionist, a folk hero
who lived between barricades, acted with activists and stood with
them under bullets. He turned into a popular folklore image that
appeared in various romantic and mythological semblances: a
philosopher — a Buddhist monk, if not the Buddha itself, a fiery
CheGevar in a T-shirt with the inscription "Che", in countless
interpretations of the current Ukrainian revolutionary with a closed
balaclava face, desperate with a tire on his shoulder on Hrushevsky
Street, with a bat in his hands against the background of the flag,
with a saber, with Molotov’s cocktails or in an orange building
helmet which was a symbol of the "self-defense” fighter of Maidan in
2014. Folk artists confer the poet who, with a stroke of foot, drops a
monument to Lenin from the pedestal with supernatural forces or
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portray him in the Superman suit. Shevchenko "‘comes to life"..."
[aspen.org.ua, 24.11.2014], "Taras Shevchenko became a symbol of
the revolution for Ukrainians. With the words of Shevchenko they go
to the barricades of the Maidan. Under his gaze they are ready to
give their life. To be free. It seems that if Taras Grygorovych lived
today, he would also be these days in a helmet, in warm clothes and
at the capital’s Maidan" [gig.if.ua, 23.04. 2014], "We needed his
word. Because it remains relevant today. It is important to each of us
as a powerful energy accumulated by many generations and
concentrated in the poet’s prophecies that are able to consolidate
the society before the new challenges of time [aspen.org.ua,
24.11.2014];

7) “visualization strategy— the impact immediately on
several channels: verbal and visual [7, p. 200]. It should be noted that
visualization is a very effective and successful image strategy,
because "there is no need to explain visual manifestations, they affect
a person beyond his or her consciousness” [7, p. 200]. In the context
of the image policy of our state we note that this strategy is often
used by the Ukrainian media as a way to actualize the image of Taras
Shevchenko in the cultural consciousness of the society. The latter
includes the interpretation of the author’s personality in
contemporary art. And again, the events of the Ukrainian revolution
in 2014 became a kind of impetus for a new reading, a new "vision"
of Shevchenko, as after the Maidan new portraits of Kobzar were
created: Shevchenko-Superman, Shevchenko at the Maidan,
Shevchenko in the ATO etc. For instance, at the exhibition *Modern
look at Taras Shevchenko (artistic interpretation)", which took place
on March 11, 2015 at the Institute of Philology of Taras Shevchenko
National University of Kyiv on the occasion of the International
Roundtable to the 201% anniversary of the writer’s birth, paintings by
world-famous Ukrainian artists A. Yermolenko, Y. Shapoval,
O. Shuplyak and N. Guziy were presented. On these paintings
Shevchenko is presented in rather unusual hypostases. In particular,
A. Yermolenko depicted the poet as Elvis Presley (Figure 1), a
cossack-anarchist (Figure 2), an Indian teacher-prophet (Figure 3); in
artistic interpretation of Y. Shapoval Taras Shevchenko is depicted
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as a participant of ATO on barricades with a tire in his hands (Figure
4). "Ukrainian Salvador Dali" O. Shuplyak, a master of illusory
paintings, depicted Shevchenko’s face against the background of a
boy who grazes lambs — in fact, it is an illustration to the author’s
poem "l was thirteen" (Figure 5), cossack playing the Kobza
(painting "The spirit of freedom", Figure 6), etc., while N. Huziy
presented images from "Kobzar" on Easter eggs (Figure 7). Our
attention is also drawn to the portrait of a young Shevchenko,
established on the square of Independence in Rivne (Figure 8).
Created in the form of a mosaic of one and a half thousand
photographs of Ukrainians, it clearly confirms that Shevchenko is
each of us.

The image of Taras Shevchenko in contemporary
interpretation of Ukrainian artists

henko in the image of Elvis Presley
Figure 2. Shevchenko as cossack-anarchist

Figure 1. Shevc

128



Bunyck XXXVI

Figure 3. Shevchenko-Indian teacher-prophet
Figure 4. Shevchenko participant of ATO

Figure 5. "'l was thirteen"
Figure 6. "The Spirit of Freedom"
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Figure 7. Images from "Kobzar" on Easter eggs
Figure 8. Portrait of Shevchenko on Independence Square in Rivne

Therefore, the analysis of contemporary Ukrainian and foreign
media content indicates an increase in the level of media’s interest to
precedent figures which are significant for the language
consciousness of a society. In the national memory of the Ukrainian
people the proper name Taras Shevchenko occupies a special place.
The events of Maidan and the Revolution of Dignity became a kind
of "push” to the new reading of Shevchenko’s creative work and the
perception of the author’s personality. The poet’s image "revived"
and was actualized in Ukrainian mass culture, which made it possible
to use it in the image strategies of the state. The investigation shows
that the appeal to Kobzar in the framework of the Ukrainian image
campaign can be quite effective; after all, Taras Shevchenko is its
"business card", an image that concentrates in itself a large number
of meanings which are read by recipients on many levels: verbal and
non-verbal, emotional and archetypal etc. Meanwhile, the issue of
linguistic programming of a positive state image, taking into account
the meanings formed in the mass consciousness of Ukrainians, needs
to be thoroughly developed and opens the prospect for new scientific
research in this field.

The original of the illustrative material
(in the order of its reduction in the article):
* nepudpasn 3 KommnoHeHTOoM ouiHHOcTi: "Came Kodzap
3AMUMAEMbC U 3ATUUAMUMEMbCS  MAPKEPOM  YKPaiHCbKol
ioenmuunocmi. Sx Lllexcnip 0ns 6cix aunenitiyie — Hagimov mux, sKi
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000 000000000000000000000000000000000000000000000000000000000000000000000000000000000s

JHCOOH020 pa3zy He Opanu 00 pyK U020 KHue i He Oauuiu HcOOHOI
sucmagu. Tomy nawie 3HaHHA 1l OCOOIUBO VABNIEHHS. NPO NOEMAd MAE
SHAYEHHs NPUHYUNOGE: SKUM MU CHPULIMAEMO U020, MAKUMU
cnpuiimaemo cebe i ceoe matbymue" [3epkano twkas, 10.03.2017];
"Bucmynarouu Ha yepemoHii 8pyyenHs npemii imeni Tapaca
Llesuenxa, Ilempo Ilopowenxo npusimae yxpainyie i3 203-10
piuHuyero i3 OHA HapoodicenHsa Kobszaps, nazonocuswiu, wo ue ma
nocmamo, aKa 00°’conye ykpainuie i cmeoproe Ykpainy" [Ypsanosuit
kyp’ep, Ne 46 (5915), 2017 p.]; "Came Illesuenka 3 n10608’10 i
NOWIAHOI0 8JICce He OOHA 2eHepayis HA3UBAE OAMBKOM YKPAIHCbKOT
Hauii" [Ypsnosuii kyp’ep, Ne 46 (5915), 2017 p.];

* eMouiiiHo-ouninHi Metadopu, nepcoHidikaumii: "Cura i
eenuy Illesuenka ne nuuie 8 tio2o noesii. Bin noeepuye ykpainusm
icmopuuny nam’amoe, po30youe HauioHAIbHY ceidomicmb i
npumycueé 32a0amu npo 2iOHicmb, HAOUXHYE HaA OGopomboy"
[VpsmoBuit kyp’ep, Ne 46 (5915), 2017 p.]; ""'3anosim" Tapaca
Illeguenka nioHaeé HAUIOHALHO-6U3GOILHY X6UNI0 YKPaiHCbKOT
pesonrouii 1917-1920 poxis, i Humi ykpainyi marome 3aceoimu il
2006HULL YpOK - Ypok eonocmi’ [YpspoBuii Kyp’ep, Ne 46 (5915),
2017 p.];

*CTHJIiCTHYHI Timepoosu: ... Mu 00 Kinys Ui He OCAeHYIU 8a2Y
ceimoua ne nuwie YKpainu, a i ycvozo moocmea” [lenb, 21.05.
2016];

e emiteT 3 ouiHHoW ¢yHkuiew: "llle ceped cyyacnuxis
ymeepounacs OyMKd, wo 6iH 8ejiem, 2eHiaIbHUIL noem, XY00HCHUK,
mucaumens, eeaukuil cur Hapooy. I ye ne nagocni cnosa a cesma
npasoa. Taxy oyinky eemito das uac, ckaamu ymu..." [Henn, 21.05.
2016]; "Ipe3udenm ... 3anesHus, wo cbO20OHI 8 YKPAIHYI6 3 SI6UNLOCS
yimke ycgioomnents "'ceozo winaxy wupokozo'"' [Ypsanosuii Kyp’ep,
No 46 (5915), 2017 p.];

* 100ip J1ekceM i3 BikoBoIo cemanTukoo: "Tapac Illeguenxo
Mooice Oymu yikasuil Monooomy ykpainyro. Tinvku ne mpeba pooumu
3 HbO20 iKOHY, Hazonoulye cnisak Ceamocnae Baxapuyk. "4 esadrcaro,
Wo Yye 6eUKA NOMUTKA (A, MOJCIUBO, Ye HABIMb CReyiaibHO 0Y10
KUMCb 3pobneno 6 padancoki yacu) — ixonizayis lleguenxa. Llixasoeo
NPOSPECUBHO20 noema Nepemeopuiu Ha CUMBOL CMYMKY Ykpaiuu.
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Tpeba 3minumu cmasnents 00 U020 obpazy, aoddice 6 1020 Nnoesii
bazamo scummecmeeponux peueti” [Pamio "Ceoboma"”, 10.03.2009];
"Cyuacnuii Illesuenko ons  cyuacnoi monoodi" [http://su.org.ua,
28.02.2014]; "Tapac Illesuenko ouuma  abGieCLKOI  MOAOOI"
[http://city-adm.lviv.ua, 20.03.2014] Ta in.;

* 3aronoBku: "Tapac Hleeuenko: axmu npo mumys, siKux He
3nae binvwicms"” [24 xanan, 09.03.2016], "5 ¢paxmie npo Illesuenka,
axi He eusuaiomv y wxoni” [TCH, 09.03.2017], "15 manosioomux
¢axmie npo Tapaca Illesuenka" [etnoxata.com.ua];

* TABTOJIOTiAl AIK CTHJICTHYHUI 3aci0: "Hegidomi ¢haxmu npo
6idomozo Kooszapa" [tv-news.dp.ua, 09.03.2016], "Hesioome npo
gioomozo: 7 (paxmie npo Tapaca Illesuenxa™ [tvoemisto.tv,
09.03.2017] ra in;

* BUKOPUCTAHHS apxerumiB ''0atbko™ T1a “‘cun'’: "Tapac
Illeguenko... Cun ykpaincokozo napoody. bamvxo Ykpainu. Bin cmag
CUMBOIOM 80, CHPABEOUBOCT A SUMPUBATOCT Olisl KONHCHOO
2POMAOAHUHA  NIOHesinbHOI  YKpainu, cumeonom  yKpaiHcbkoeo
HayioHAbHO20 pYXy ma iopoodceHHs. Sx nuwie nimepamyposHageys
ma wicmoecamuux lean Jz100a, ... "Tapac Illeeuenko — ue
Ykpaina". [ ye meepooicenns €  Oilicho  besnepeunum"
[blogs.korrespondent.net, 11.11.2013];

* KOHCTpywBaHHs o0pa3y IlleBueHka sIK ''TyXOBHOIO
rerbMana Maiinany': "Ocs uomy max emoyitino uymaueo
cnputivaemoca U cbo200Hi meopuicmo Tapaca Illesuenka, max
OP2aHiYHO BOHA JHCUBE 8 EMHOHAUIOHAILHOMY OYXOBHOMY HPOCHOPI
oymms  yKkpaincekoeo Hapody. Came 6azamo 8 YoMy 3a8058KU
Illesuenxosi  maki  6CeHApOOHI  NpOMeCMHI  3PVUWEHHs, K
nomapanuesa pegontoyia ma €epomaiioan, cmanu peeoNIOUIAMU
oyxy. [yxy Hayionanvnoeo, SKUNL NOPUBAEMbCSL  GIOpooumu i
YmMeepoumu HayioHAaabHy [ JHOOCbKY 2IOHICMb 2poMadan Yxpainu,
dobumucsa npagou i cnpageoru8ocmi HeHACUTbHUYLKUMU MEMOO0aMU.
Came momy mak cvocooui “zanumyeanuti” Tapac Illeguenko
[incognita.day.kiev.ua, 3i crarti akagemika HAH  VYkpaiau
M. Xynuncekoro)l; "Jloosm nompiben 0y HamXHEHHUK, AKUl
POo3yMig iX I niompumyeae cuiy 0yxXy 6 Haueaxcui xeununu. [ maxui
HamxHeHHUK 6 YKpainyie 0ye. Illesuenko cmas He nNpocmMo
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HatlgiOOMIUUM NOEMOM, d CBOEPIOHUM NEPULO0OPA30M ROIYM’AHO20 §
HEeNnPUMUDPEHHO20 DPeGONIOUIOHEPA, HAPOOHUM 2EPOEM, WO IHCUB
nomiogc bapuxad, 0ise pazom i3 akmueicmamu i cmosié i3 HumMu nio
Kynsimu. Bin nepemeopuscs Ha nonyusipHuil (onbKiopruil 06pas, wo
ABNABCA Y PISHUX POMAHMUYHO-MIpino2iuHUx nodobax: mo ginocogpa
- 0Y00UCbKO20 MOHAXA, SIKWO He camoeo byoou, mo nonym sinozo
Yelesape y Gymbonyi i3 uanucom "He", mo y He3niueHHUX
inmepnpemayiax — HUHIWHBLO20  VKPAIHCbKO20 — pesontoyionepa i3
3AKPUMUM OANAKIABOI0 00IUYYAM, 8I0YAIOYXA I3 WIUHOIO HA NieYl Ha
synuyi I pywescokoeo, i3 bumoro y pykax Ha mii npanopa, i3 wabnero,
i3 kokmetnamu Monomosa yu y nomapanuesiii 6y0isenvHiti Kacyi, Wo
oyna cumsonom "oitiya" camooboponu Maiioany 2014 poxy. HapooHi
XYOOJUCHUKU HAOLIAIOMb  HAONPUPOOHUMU — CULAMU  HOemd, SKUil
yoapom Ho2u ckuoae i3 n’edecmany nam’amuux Jleminy, abo i
300pasicaromv  toco 6  kocmiomi  Cynepmena.  Illesuenkxo
“oarcusac” ..." [aspen.org.ua, 24.11.2014]; "Tapac Illesuenxo cmas
CUMBOI0M pesontiouii Oist yrkpainyis. 3i cnosamu llleguenxa 1idyme na
bapuxadu Maiioany. 11i0 tioeo nozisioom zomoei giodamu yHcumms.
Abu 6ymu einbHumu. 30acmucs, saxou Tapac [pueoposuu dwcue
Cb020OHI, GiH medxc Oye Ou y yi OHI 6 Kacyi, 6 Menjiomy 0053i i Ha
cmonuunomy Maioani™ [gig.if.ua, 23.04. 2014]; "Ham nompibne 6yno
tioeo cnoso. bo 6ono 3anuuiacmocs akmyanbHum i 00 cb0200Hi. Bono
BAICTUBE  KOJCHOMY 3 HAC K HOMYICHA eHepZisa, HAKONU4eHd
bazamvma NOKONHHIMU | CKOHYEHMPOBAHA Y NPOPOYMEBAX NOEmd, o
30amui KOHCONI0y8amu CycniibCmeo Hneped HOBUMU BUKAUKAMU
yacy [aspen.org.ua, 24.11.2014].
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