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PERIPHRASES IN MEDIA HEADLINES

Abstract. The stylistic potential of periphrases in the headlines of
media texts is analyzed. The relevance of the stated topic is due to the
important role of the headline in media texts, its polyfunctional nature. The
main functions of the headline, in particular: nominative, informative,
expressive, advertising, manipulative — correspond to the basic functions of
the media (information and influence on the audience). In accordance with
these functions, the headline actualizes the expressive and evaluative
features of the language, one of which is the periphrasis. Periphrastic
constructions in the headlines reinforce the semantic coherence of the text,
a positive or negative assessment, and emotion. The factual material
illustrates the use of allusion periphrasis that creates secondary contextual
nominations, and conveys the basic meaning of information in an expressive
periphrastic form. The meaning of such transformed periphrastic
constructions is revealed in the structure of the text, thereby attracting the
recipient and encouraging him to read the media material. As the factual
material shows, in the structure of media headlines, as a rule, the well-
known periphrases are used with a special cultural connotation fixed in the
consciousness of the society. It is also noted that transformed periphrases
often represent an allusion to known cultural phenomena (historical events,
the names of movies, fiction). In the work, it is noted that the periphrastic
constructions, replacing the same denotation in the headline, subtitle, and
main text, create an additional semantic coherence of the text. The analysis
made it possible to determine that the periphrasis in the header of the media
text also combines the structural components of the title and paragraphs,
affects the architectonics of the entire media text, accumulating information
important for the perception of the text.

The study allows us to conclude that the periphrasis in the headline
structure affects the emotive and logical levels of perception. On the basis
of illustrations, it is shown that periphrases in headings are an effective tool
for achieving the main goal of media texts — the impact on the recipient.
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bynax M.b.

IHEPU®PA3U B 3AT'OJIOBKAX
TEKCTIB MAC-MEIA

Anomauia. Y cmammi ananizyemvcsi cmunicmudHuii. nomenyian
nepugpazie y meOilHUX 3a20106KAX. 36adicarOyu HA OCOOIUBO BANCIUBY
POIb 3020106KA 8 MEKCMAx Mac-medida, 1020 NONIPYHKYIOHATbHY HPUpoody,
AKMYAIbHUM €  AHANI3  JIHSGICMUYHUX — 0COOAUBOCMEU  3A207106KA.
Jlinegicmuynuil pecypc 3a20i08Ka CY20I0CHUL 1020 OCHOGHUM (DYHKYIAM,
cepeo SAKUX: HOMIHAMUBHA, THPOPMAMUBHA, eKCNPECUBHA, MAHINYISIMUGHA,
pexnamua. 3a2on080K aKmMyanizye eKCHupecuHi ma OYiHHi MOGHI 3acodu,
OOHUM 3 MAKUX NOMYACHUX THCMPYMEHMIE NIOBUWEHHS eKCHPeCcUBHOCMI
mekcmy € nepugpas. Ilepuppacmuuni 360pomu, 8UKOPUCMAHI 8 3A20108KY),
nIOCUNIOIOMb  CMUCAO8Y 38 A3HICIb MEKCMY, HO3UMUGHY YU He2AMUBHY
OYiHKy, emoyiunicms. Daxmuunul mamepian niomeepodiCye GUKOPUCTAHHS
nepugpaszie-antosii, AKi CMEOPIOIOMb BMOPUHHI KOHMEKCIHI HOMIHAYil ma
nepeoaromv OCHOSHULL cMuci ingopmayii 6 sAcKpasiu nepugpacmuunii
Gopmi. 3micm makux mpancopmogaHux nepudpacmuyHUX KOHCMPYKYil
DO3KPUBAEMbCA Y  CMPYKMYPI  meKcmy, MmMumM Camum 3ayikaenionyu
peyunienma i 3Mywyouu oo npouumamu mamepian. Ak nokasye
intocmpamuenuil mamepian, y cmpykmypi meoiazaconosKie, sK npasuio,
BUKOPUCMOBYIOMb 302ANbHOBIOOMI nepugpasu 3 0co6IUBOI0, 3aKPINIEHOIO Y
ceidomocmi coyiymy KynvmypHo KOHOMAYIE, i Hagimb mpanc@opmosani
nepugpasu € ano3ier0 HA 3a2ATbHOBIOOMI KYIbMYPHI Aeuwa (icmopuuui
nooii, Ha3eu KiHOMLIbMI8, XYy00dCHbOI Timepamypu).

Y cmammi 3’acosano, wo nepugpacmuuni 3gopomu, 3amiHI00O4U
00uH [ MOU camuti OeHomam y 3a20106Ky, Ni03a20]08KAX Md OCHOBHOMY
meKkcmi, CMEOPIIMb  000AMKO8Y  CMUCIO8Y 36 SA3HICMb  MEKCy.
Tlpogedenuil ananiz 0ag ModiCIUBICIMb BUABUMU, WO NEPUPPA3 Y MEOIIHOMY
3A207108KY NOEOHYE MAKONHC CMPYKMYPHI KOMNOHEHMU 3a2071068KY U a63ayis,
BNIUBAE HA  APXIMEKMOHIKY 8Cb020 MeOiliHo20 meKcmy, addce GiH
aKymymoe ingopmayiio, axciugy 0isk mexcmy, iHKoIu — po30iny 6UOAHHSL.
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V eucnoskax 3asnaueno, wo nepugppacmuunuii 3a201080K 6NAUBAE
Ha eMomugHuil i no2iunull pieni cnpuinamms. Lilocmpamusnutl mamepian
0036071U8 Oogecmu, WO nepuPpasu 6 3a20108KAX € eQeKmusHUM
IHCMPYMEHMOM Y O0CASHEHHI 207I06HOT Memu Mac-meodiliHo2o0 meKcmy —
6NIUBY HA PeYUunieHma.

Knrouosi cnosa: 3azonosox, nepugppas, mosa mac-media, OyiHHICMb,
ano3sii.

Ingpopmauin npo asemopa: byrax Maiis boedaniena — xanoudam
Qinonociunux Hayk; Kageopa CmMuniCmMuKU ma MOSHOI KOMYHIKayii;
Tuemumym ¢hinonoeii; Kuiscoxkuil Hayionanvruil yHisepcumem imeni Tapaca
Lllesuenxa.

Enexmponna adpeca: bulakhl@ukr.net.

bynax M.b.

HEPUDPA3BI B 3AT'OJIOBKAX
TEKCTOB MACC-MEJUA

Annomayus. B O0aHHoU cmamee  paccmampueaemcs
cmunucmuyeckutll nomenyuan nepu@pazoe 6 sazonoskax mekcmos CMU.
AxmyanbHocmb 3a561eHHO MmeMbl 00YCIOBNIEHA BANCHOT POIBIO 3A2071068KA
6 MEOUUHbIX MEeKCMAax, €20 NOAUPYHKYUOHANbHOU npupodol. OCHO8Hble
QyHKYUU  30207106KA, 6 HACMHOCMU: HOMUHAMUBHAS, UHPOPMAMUBHAS,
OKCRPECCUBHAsl, — PEKIAMHASL,  MAHUNYISAMUGHAS. —  COOMBEMCMEYIOMm
OCHOBHbIM (DYHKYUAM Medud (unpopmayus u enusHue Ha ayoumoputro). B
coomeememeuu ¢ OMUMU  QYHKYUSIMU, 3A20]I080K  AKMYAIUUPYem
IKCRPECCUBHbIE U OYEHOUHble CPeOCmed SI3blKd, OOHUM U3 KOMOPbIX
saensemess  nepugpas.  Ilepugpacmuueckue o0b6opomsl 6  3A207108KAX
VCUMUBAIOM CMBICIOBYIO CE3HOCTb MEKCMA, NO3UMUGHYIO UTU He2AMUBHYIO
OYEHKY,  IMOYUAIbHOCMb.  Dakmuueckutl mMamepuanr ULOCHpupyem

Ucnonb308anue nepugpazoe-ainosut, cozoarouux smopuumbvle
KOHMEKCMHble HOMUHAYUU, U Nepedaiom OCHOBHOU CMbICA uHpopmayuu 6
9KCHPeCCUBHOl nepugpacmuyeckou Gopwme. Cmvicn maxux

MPAHCHOPMUPOBAHHBIX NEPUPDPACMULECKUX KOHCMPYKYUL PACKPbIBAECS
6 CcmpyKmype meKcma, mem CAMbIM 3QUHMEPECOBbIBAsl PEeYUNueHma u
nobyscoass e2o npouumams Mmeouinvlii mamepuan. Kax nokxazvieaem
paxkmuueckuli mamepuan, 8 CMpyKmype Meouazda2ojio8Kkos, KAaK Npasuio,
UCRONB3YIOM 00UWeu3secmuble nepuppasvl ¢ 0COOEHHOU, 3AKPENIeHHOU 8
CO3HAHUU COYUYMA KYabmypHou KowHomayueu. Taxoice ommeueno, umo
mpauc@opmuposanuvie  nepuppasvl  uacmo - npeocmasnsom  cooou
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anuo3ul0 HA U3BeCmHble KylbmypHble AGIeHUs (ucmopuieckue coObimus,
HA36aHUA  KUHOPUIbMOS, XY00dHCeCmBeHHOU aumepamypul). B  pabome
ommeueHo, ymo nepugppacmuieckue oOOpoOmMol, 3aMeHAA OOUH U MOM dice
OoeHomam 6 3a207106Ke, N003A20/06Ke U OCHOBHOM MeKCHe, C030alom
OONOTHUMETLHYIO CMBICIO8YIO C8A3HOCMb mekcma. [Iposedennviti ananus
04l B03MONCHOCIb ONPedeNUmsb, Mo nepudpas 6 3a20108Ke Meouamexcma
00vedunsem makdce CMpyKmypHvle KOMNOHEHMbl 3420106Ka U absayes,
6nuUAem HA APXUMEKMOHUKY 6ce20 MeOUulH020 MeKCmd, aKKYMYaupys
unghopmayuio, axcHyio 051 6OCHPUAMUSA MEKCHIA.

Hccredosanue nosgonsiem coenams 6vl800, 4mo nepu@pas 8
CmpyKmype 3a20106KA GIUAem HA IMOMUGHbIL U JO2UYECKUUl YPOGHU
socnpusmusi. Ha ocnose unmocmpayuii nokasamo, 4mo nepugpasvi 6
3A20/108KAX AGIAIOMCA IPPEeKMUBHBIM UHCIMPYMEHMOM 0I5l O0CMUMCEHUs
enasnotl yeau mexkcmoe CMU — enusnue na peyunuenma.

Knrouegvie cnosa. 3a201060k, nepugpas, A3bIK Macc-meoud,
OYEHHOCMb, ANIO3UM.

Hugpopmayua 06 aemope:. byrax Maiis Boedanoena — xanoudam
Qunonocuueckux Hayx, kagheopa CMUTUCMUKY U A3bIKOBOU KOMMYHUKAYUL
Hucmumym unonoeuu; Kueeckuii nayuonansuvlili ynugepcumem umeHu
Tapaca llleguenka.

Dnexmponnwtii aopec: bulakhl@ukr.net.

The active development of the media leads to the scientific
interest of linguists in the peculiarities of the media linguistic
resource. One of the most relevant, in our opinion, questions is the
study of stylistically expressive means in terms of their role and
function in the structure of the media text. One of these stylistically-
expressive means is periphrasis.

As we mentioned in the previous paper [3], periphrases
function as a linguistic-structural organization of the text. According
to one of the communicatively significant structural units of the text
is the headline, we ought to consider the role of the periphrasis in the
media text headline.

The title plays an important role in a text of any style, and
especially in the media. Polyfunctional nature of the title is to attract
the attention of the recipient, inactivate the interest and desire to get
acquainted with the media text. Such title functions become
especially relevant to the development of Internet media. In a
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situation where online publications compete for clickable headings,
that is, the number of user referrals for hyper calling appearing on
the search results page, or in advertising, the title serves as an
advertising "hook". Due to this feature the title serves as the core of
media text.

Researchers at the University of Texas at Austin Ashley
Muddiman and Joshua Scacco in 2016 explored the influence of
online media titles on readers [8]. A. Muddiman and J. Scacco chose
materials for analysis from US Today, BuzzFeed, and Fox News /
MSNBC resources. The results showed that the type of headlines
could influence on a person positively reacts to the news resource
and intends to trust this resource in the future. It was also discovered
that headlines could change the perceptions of news, affect how
people rate political candidates.

Headlines in the media have become the object of linguistic
studying since the 20th century. In particular, the works of
A. Safonov, I. Halperin, E. Lazareva and others are devoted to this
topic. Linguist A. Safonov investigated the headlines of newspaper
texts, emphasizing their values as a communicative unit of the text,
which actualizes language means [5, p. 5], in the subject under study
— the media periphrases.

Modern researches focused on questions of media titles in
context of cognitive linguistics, linguistic culture, the theory of mass
communication and discourse. In linguistic science In particular, in
thesis of Y. Belova, [1] who studied strategies for the interpretation
of British newspapers headlines, M. Boychuk [2], who analyzed
neologisms in the headings, O. Kalyakina [4], whose research was
devoted to the modifications of the linguistic units in the headings,
N. Sunko [6] and O. Chernogrudova [7], who chose the aspect of
intertextuality in the titles, in English and Russian mass media, and
others.

Summing up the various approaches to linguistic development
of the issue, we can distinguish the following main functions of
headlines: nominative, informative, expressive, advertising,
manipulative. Typically, the heading performs all the functions
simultaneously, but one of them is dominant in each particular case.
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For example, heading Go away from Moscow? For and against the
visa regime with the Russian Federation (ZIK, 22.05.2017), ({'em»
810 Mocksu? "3a" i "npomu" eiz06020 pesxcumy 3 P®) (ZIK,
22.05.2017) consists of two sentences, one of which is periphrastic
allusion to the statement by Mykola Khvylovyy "Get down from
Moscow! Go Europe!", and the other actually formulates the topic of
the article; in the title of Hungry Games of the Garden. The garbage
is not enough (UP, 20.06.2014); I'onoonui iepu Cadosozo. Cmimms
ma 1 200i (Y11, 20.06.2017), a periphrastic allusion to the title of the
book by S. Collins and the film on this piece, "The Hunger Games",
and on the saying "laughter and only". As we see, in order to
increase the expressiveness of the title, the authors use periphrastic
allusions, phraseologisms, proverbs, cultural units of the
metaphorical level, which create secondary contextual hominations
and convey the basic meaning of information in a bright periphrastic
form. Thus, the periphrastic heading affects on emotional and logical
levels of perception.

The title as the primary element of the text, according to
Y. Belova, is a "potentially wrapped text sign”, as well as a
"mediator between the media text, complex of previous texts and
person, his emotional environment, his experience and the amount of
his background knowledge" [1, p. 9].

Heading functions, therefore, are commensurate with the
functions of periphrases, so the use of periphrases in the role of
media headings always corresponds to the pragmatic orientation of
media text. The periphrastic headings have a double expressivity
load because headline expressiveness crosses with the expressiveness
of the secondary nomination.

Due to its inherent characteristics and functions, periphrastic
constructions correspond to all the communicative tasks of the title.
The semantic information of headline is expanded in the text
structure. In case when we use periphrasis as the headline of the text,
its meaning specifies and reveals.

The title is one of main parts in the text structure. The
importance of headline is caused by the fact that it is graphically
allocated, is a means of attracting attention, which as a consequence
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increases the effectiveness of impact on the reader. The headline
performs a generative function, creates a textual integrity, and
organizes the semantic structure of the whole text. The periphrastic
headline is the structural component that summarizes and predicts
the main theme of media text, highlights the main theme of the text.
Therefore, periphrastic headline interprets the text, adds meaning to
the text. To illustrate let us give some example: Hosts of the night sky
(UM, Ne 155, 18.10.2012) I'ocnooapi niunozo nebva. (YM, Ne 155,
18.10.2012); Maria Muzychuk: The third Ukrainian Chess Queen
(bbc.com, 06.04.2015), Mapis Mysuuyx. mpems YKpaincbKka
xopoaesa waxie (bbc.com, 06.04.2015); Lady, who changed Britain
and the world (Day, Ne65, 10.04.2013), Jledi, ska 3minuna
Benuxoopumanir i ceéim ([enn, Ne 65, 10.04.2013); Country of
thousands of islands. "Indonesia is the largest island country in the
world", — all the directories write together. (UM, Ne 60, 04.25.2014)
Kpaina mucsaui ocmpoegie. "Inoonesis — uaubinvwa ocmpiseHa
Kkpaina ceimy", — opyoicHo nuwymo yci odosionuxu. (YM, Ne 60,
25.04.2014); The U-19 Ukraine team will begin the game with the
sons of Greece. (ZIK, 18.06.2015), 36ipna Yxpainu U-19 €gpo-2015
posnoune 2poro 3 cunamu Ennaou. (ZIK, 18.06.2015); Banditry in
uniforms, or Gentlemen of luck from the Obukhiv prosecutor's office
(DT, Ne23, 26.06.2015), Fanoumusm y noconax, abo
Jarcenmavmenu yoaui 3 Obyxiecvroi npoxypamypu (AT, Ne 23,
26.06.2015); Great Britain. The lion and unicorn against the two-
headed eagle (DT, Ne 25, 07.10.2015), Beauxobpumanisn. Jlee i
e€ounopiz npomu 060zonoeozo opaa ([T, Ne 25, 10.07.2015); Day of
the Future Defense. The 1% June International Children's Festival.
(Day, Ne 92, 31.05.2017), [lens 3axucmy maiioymuvozo. 1 uepsns —
Misxcnapoone cesmo oimeu (Jleun, Ne 92, 31.05.2017). The titles of
the given type fulfill the basic functions: informative — report on the
theme of the media material, but at the same time they are emotive
and expressive, which allows to realize the important for media
information to expressive and advertising functions. The structure of
these media headlines uses, as we can see, well-known periphrases
with a special cultural connotation fixed in the consciousness of
society, such as "the sons of Hellas", a lion, a two-headed eagle, and
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periphrases built on the basis of traditional models such as the queen
of chess, the lady of shadows, the Hetman of Ukrainian music and
other. Thus, to analyze the communicative effectiveness of the title it
is also should include both social and linguocultural contexts. The
headline, as we see, combines textual, contextual, and cultural
information, the result of the linguistic creation of the personality
with her personal experience and experience of the ethnic group, the
society to which person belongs.

Occasional periphrases in the media headings can be
considered as the result of author's creation, but they are the source
of specific media periphrases (repeated, constructed a series of
analogues, such titles eventually become markers of the media style),
e.g.. Motor of sanctions in the EU boat (DT, Ne 27, 24.07.2015),
Momop cankuyii y uwosni €C (AT, Ne 27, 24.07.2015); **Lady from
the first'". She was not Ukrainian Jeanne D'Arc, did not lead the
people into a barricade, she just lived in Ukraine and for the sake of
Ukraine ... (Mary Beck). (Den, 02.05.2012), "JIeoi 3 nepuiux".
Bona ne d6yna yxpaincekoio XKanwnoro /[ apx, He eena 3a cobor Hapoo
Ha bapukadu, 60Ha NPocmo xcuia Ykpainoo ma sapadu Yxpaiuu...
(Mepi bek) (Mews, 02.05.2012). Such media periphrases require
explanations that the recipient finds in a macrocontext.

The development of information an updated by periphrasis
occurs not only in the microcontext which contains it, but also in the
broader context — the paragraph and the text as a whole: the right
hand of Tyagnibok — R. Koshulinsky. (So, to convince, for example,
that the so-called bill on non-discrimination or ratification of the
Hague Convention on the Intergovernmental Adoption of "Freedom"
still needs to be voted down, the "'right" hand of Tyahnybok (as it
was dubbed by journalists) is difficult. (Den’, Ne 173, 26.09.2013),
(Toowc nepexonamu, wo, npumipom, 3a max 36aHull 3AKOHONPOEKM
npo HeOuckpuminayiro uu pamugpikayiro I aasvkoi KoueeHyii npo
midcoepacasne  ycunogrenns — "Ce0600i"  maxu  HeobXioHo
npoeonocysamu, '‘npaey'’ pyky TazHuboka (six iioco oxpecmuau
arcypranicmu) cknaono. (denp, Ne 173, 26.09.2013); Great German
and great European. World leaders honored the ex-chancellor of
Germany Helmut Kohl. (Den, Ne 104, 19.06.2017), "‘Benuxui
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Himeudb i eenukuii eeponecus’’. Ceimosi nidepu 8ULAHOBYIOMb eKC-
xanynepa Himeuyunu Ienomyma Konsa. (Heun, Nel104, 19.06.2017);
Day of the Defense of the Future. June 1st — International
Children's Day (Den’, Ne 92, 31.05. 2017), Jensv 3axucmy
Manoymuvozo. 1 uepsns — Miocnapoone ceésimo oimeii. (J1ep, Ne92,
31.05.2017);  Legendary cartoon returns."Ukramanmafilm"
completed the shooting of the first series "Cossacks Around the
World" (Den’, Ne 92, 31.05.2017), Jlezenoapnuii mynvmeinom
nosepmaemocs. " Vrpauimaginem" 3asepuiue 3tiomxu nepuioi cepii
"Kozaxu. Haexono ceimy" (enn, Ne92, 31.05.2017); Academician
in a caricature. Victor Bogorad became an honorary academician of
the Russian Academy of Arts (Den’, Ne 92, 31.05.2017), Akademik y
Kkapuxkamypi. Bixmop boeopad cmasé nowechum axademikom
Pociiicokoi akademii mucmeyms. (deus, Ne 92, 31.05.2017). In the
United Kingdom, they are preparing their ""Magnitsky list"". The
draft of the British Magnitsky law is being discussed as an
amendment to the act of criminal finances. (Tyzhden.ua,
10.01.2017), ¥V Beauxiti bBpumanii 2omyioms ceiti "'cnucox
Macenimcokozo". I[lpoexm Opumancokozo 3axony MazHimcbKkozo
002060pIOEMBCSL. K NONPABKA 6 aKM KPUMIHAIbHUX (DIHAHCIS.
(Tmwxpens.ua, 10.01.2017); But it is quite evident that he has
presidential ambitions, as Mr. Sadovy himself speaks publicly. The
results of this gray Galician fox are still quite good. (Tyzhden.ua,
06.08.2015), 3ame yirkom ouesuonol € HAAGHICMb Y HbO2O
npesudenmcvbkux amoiyiti, npo wo nan Cadosuti i cam 2060pumy
nyboniyno. Pe3zynomamu 6 yvboeo cipozo 2anuybkozo auca noxu wo i
cnpaedi nenoeani. (Twraens.ua, 6.08.2015), and others. As we see,
in these illustrations in order to avoid ambiguity, the meaning of the
periphrasis is already disclosed in the title itself, but unfolds in the
broader context: such a combination of the emotional and logical
header is often used in the architectonics of the media text.
Periphrasis in media headline always increases the
expressiveness and informative integrity of the text. In particular, in
such headlines as: Lyubomyr Huzar. A man with an angel on his
shoulder. (UP, 26.10.2016), Jliooomup [y3ap. JTlroouna 3 anzonom
na naewi. (Y11, 26.10.2016); "The Secretary of the Devil". As
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Lutsenko caught and did not catch O. Dovgy (UP, 04.07.2017)
""Cexpemap ousneona’. x Jlyyenxo noeus ma He enitimae J{oeeo2o
(VII, 04.07.2017) etc. We see a conscious formation of the
communicative effect of a positive and negative impression,
respectively. The formation of a positive impression, in this case,
occurs in the semantic contamination of the periphrasis with the
famous work of I. Malkovich and is an allusion to contemporary
literary text. In the second media context, the expression "secretary
of the devil” is an allusion to a well-known Hollywood film: a
negative assessment arises as a consequence of the semantic
parallelism between the negative film hero and O. Dovgy, who was
the secretary of the Kyiv City Council. Similarly, there is a media
headline with a positively evaluated periphrasis: Man of Love and
Light. His Beatitude Lubomyr (Husar) has died. (Den’, Ne 93-94,
01.06.2017) Jlwouna JIrwboei i Ceimna. Iliwos 3 ocumms
Bnascennivimuir Jhiobomup (lyzap). (Jdeun, Ne 93-94, 01.06.2017).
As we observe on numerous illustrative materials, the positive or
negative evaluation of the media periphrasis is greatly enhanced
when the periphrasis is the headline in the text.

Thus, the periphrastic figures, that replace the same
denotation, create additional semantic connectivity of the text. The
periphrasis in the media headline also combines the structural
components of the headline and paragraphs, affects the architectonics
of the entire text, since it accumulates information important to the
text. And in this the main function of one of the most important
communicative and structural components of the media information
of different genres — the headline. Nevertheless, we see the prospect
for further research in more detail to consider the influence of
different types of headlines (with the positive and negative semantics
of the evaluation) in Ukrainian media on the perception of the main
topic of the article by the recipient.
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